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18 B #4R5% Project No.:
& B A Date of Start:
#; 1 HEA Deadline:

HEAE$ Basic Information

$851 Discipline :

AR RE £ Em Fm| g
Clothing |:| Exhibition |:| Interior Product |:| Graphics |:| Jewellery
IR &

Project Name

IRBEEF Current Client |:| #EF New Client |:|

K IB#4E 5% Agent Information

IR |

Agent °
& . A .
Representative Work Title
& . ETE .
Phone * Email
EFE#&#! Client Information
RHBETE %  TERetail ;
Brand Name ° Corporate * (#8#& Online / BB Physical) :
NCIESY FHME |
Company Name * Business Nature °
& . i
Representative Work Title ~
& . E .
Phone * Email ~
FKT5ihEL | D
Business Location Website -
= /NG Giil N R
. ﬂﬂ’f//cﬁjﬁ’fm B Yes@zrny / awiEy B Yesmzerm /
ran ompany : , N
logo  2H No mreamziy Visual Identity 28 No zrezgsiTy)

EAES .
Language Used °
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IEE & Project Overview

B#Y Objective (172 Why?)

EBEBABBIEFE126355
GPO Box No. 12635,
General Post Office,
Central, Hong Kong

http://www.creative.org.hk

B 1E Target (#ZI1+E What to achieve? FBHBR R Expected Outcomes?)

S Target Audience (# Who? “E#2 Age / 148l Gender / 1&8# Ethnicity / /0\% Frame of Mind / S Z &8 Consumption Estimates)

124 Location (3852 Where? BiRi5 S Display Scene / $§E152 Sales Scene / SEBIS S Activity Scene)

A%ER Time Period (HEZBH2 When? 2K1& All Season / B & Spring & Summer / F& Autumn & Winter / &8 Festive / 5E& Event)

REBHRR Visual Cues (35 Source : (BF Client / B Team) / EFE#1%} Primary Resources / B#1%} Secondary Resources)

NP EIE Textual Creation (35 Source : (B Client / BBk Team) / ER##1%] Primary Resources / 8§B/#7#} Secondary Resources)

B Yes GEEFiM) / 18F No (BEREEE

T2)

i
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I6H: Project Details

Z5& Tagline / 5% Slogan / it4T5& Catchphrase / a5 Keyword / /& Theme (4475 Source « 25 Client / (41 Agent)

fehE{E% Brand Personality (53278 S h25iE1352| Any brand or style guide? EEE Colour / 521 Font / Z 2 Like or Dislike)

kB 222& Brand Reference (35 Source © (2 Client / £ Agent) s h24815 Brand Website / & B % Product Catalogue)

I8 B &fi[E Scope of Project

TEBE:H Project Tone (e.g. i5% Fresh / {BH Elegant / X5 Literally Youth / Z# Children’s Delight / FRFE&EE East meets West)

*+ 58 Theme

BIEEN Medium

ZIR AT Approach @il How?) (e.g. BIZE Pattemn / & Character / 482 Drawing / “EfSE#E Era Style /)

[B4& Style

£%51 7518 Design Direction (ZR Texture / 4714} Material / & Style / E&€& Colour / & Shape / 288 Form)
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5% = 21T Competitive Analysis

£# Reference 1

22 Reference 2

Z{F R Deliverables

B Type :
&% [ =] [ B4 JETRXRE BHE
Image Logo CAD PPT Rendering
o e o Followup: L1 Followup: L1 ™
opywriting Presentation Construction Production APP
. - 1) |
® A ovieln BE o R
Video Photos P View Prototype Sample
HAth Others
8= Format :
mpP4 [ PDF [ PNG [ JPEG [ PS
InDesign [] Blueprints [l Word [ Rhino [ Blender

Hfth Others :
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i & Schedule Overview

26 1 B Week 1 (e.g. ¥l 8% Research / Bi&EE Quick Sketch - 30 Secs Max.)

25 2 [ Week 2 (e.9. E21% % |dea Exploration)

25 3 [& Week 3 (eg. E2 i Idea Formation : B8 Image / & Product / 72 Idea)

B 4 [& Week 4 (e.g. 5251895 Design Development ; BIfE : E75 Draft / & Prototype / 4% Sample)

28 5 & Week 5 (e.g. M43 / 5% Presentation / Adjustment : E#5 Draft / %! Prototype / 1% Sample)

%8 6 & Week 6 (c.q. 1£1F / 75 Revise / Finalisation : $£22 Submission)

ifi& Comments

BB Team / REBA Agent / EF Client (£8| Criteria: TR+ « FAIERAIE - HEES « B0 REISHERRIEREE
I8 - Correspondence to the theme, originality and creativity, mastery of visual language, media and techniques, and the overall
presentation of the work.)

85 Remarks
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- 5%5THIE Design Brief -

T8 B#m5% Project No.:

FE B

Date of Start:

&1k HEA Deadline:

HEZAE# Basic Information

13 Oct 2023

Ist Round: 4 Mar 2024
Final Round: 12 Apr 2024

=3 =y Em THE KE
Exhibition |:| Interior |:| Product |:| Graphics Jewellery |:|
B AR RS GT EE

“Fabulous China-chic" Inter-school Design Competition

EEB RS

Host of the competition

RIBHERE |
Agent *

& .

Representative *

e
==K+
Phone

mhAETE

Brand Name

NSIET

Company Name *

& .

IRBZEF Current Client |:|
JEIBTEE Y Agertt Information

Al B 2B & Association for Creative Education

>4

#1E=F New Client

#HAT e E Exec Chair

//creative.org.hk/

competition-terms.html

Ms CHAN Hiu-yan Work Hﬁz‘z :
6114 2481 Ega” . http:
ZFE&#! Client Information
B e A7 2 B

NMC Art Workshop

Corporate /

E & Retall

(28 Ogte / 1 g Physwfd)

o 7] [ % 1 ) B National Museum
of China /

B AL A E R R A R A F]
NMC (Beijing) Cultural and Creative
Industries Development Co., Ltd

/

Representative *

Sk
==K+

Phone *

EIFHRS |

Business Location ~

mhg / NEIER

Brand / Company .

Logo
(£

ip=

Language Used *
ﬂ*”"ISUi &Dﬁm%‘%%bﬂiﬁﬁﬁﬁ%

’%Eﬁ
Plez

adjust this do d fill in the form

[I=T=-

EFEE |

Business Nature

7
Work Title *

IR

Email

Jb5E Beijing

A Yes ek

RNIEEBAERAEF AT

No need to use client’s logo

D

Website *

RETH

28 No zreazm=ie)

fii & Hp < Simplified Chinese
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IEE#E Project Overview

B #Y Objective (% Why?)

POTE B e 208 A b I B S ) e BB R - BT AR IS > EREE B 8l > DI S
AP A S ~ AR > DLRAS R v B A58 ST A R I T (ELBUR R BE o

The competition aims to encourage participants to design creative images that convey the excellence of Chinese
culture, inspired by the traditional Chinese treasures of the National Museum of China (hereinafter the "NMC"), so as
to develop their aesthetic sense, creativity, and nurture their positive values and attitudes of inheriting traditional
Chinese culture.

B1Z Target (%117 What to achieve? FEHIR S Expected Outcomes?)

Bt K38/ SCRIE M BGRHEE / AR ARy T IRIATE ) SOREE M R 34 -
Grand Award / cultural and creative product design internship / develop Grand Award winning work into NMC Art
Workshop cultural and creative product then put on sale in the National Museum of China.

Z R Target Audience (3 Who? F#& Age / 45 Gender / #2E# Ethnicity / (% Frame of Mind / $&Z{%% Consumption Estimates)

BIE - BB KRR/ IR SR R /B A/ i/ IR AL/ A
A%ﬂ“%] TP
Retail shop: Museum visitors (tourist) in the National Museum of China / no age limit / no gender limit / Chinese
majority / impulsive shopping / souvenir shopping / consumption estimates: tens to hundreds RMB.
B AT NS / P ERAR R (RS /ANMEFPHEIE / 3/ 50R) / BRI RE / SN/ R A
/B - BT ERE T AR -
Online shop: Chinese online users (WeChat mini program, Taobao.com, JD.com) / mostly adult / no gender limit /
Chinese majority / consumption estimates: tens to hundreds RMB.

B4 Location (#5852 Where? BiRi5E Display Scene / $§&155 Sales Scene / JEENSE Activity Scene)

BLIA B R S T B R T / DUISAE R B S0 AU / BRI B AL A i
Retail shops and sales points in the National Museum of China / being immersed in the atmosphere of the history of
China / NMC souvenir shopping.

BSER Time Period ((EzE52 When? 2K 1% All Seaspn /252 Spring & Summeay / T Autumn & Winter / 5 Festive / 5580 Event)

. EEE s
4z KAz All Season Host of the competition

$RER/T Visual Cues (3 Source (EM' eam) / Bhat T Primary Resources / BB1#4# Secondary Resources)

FLHEMF] Primary Resources: http://creative.org.hk/competition-treasures.html

#i B4k} Secondary Resources:

1. EFE Jade Dragon https://zh.wikipedia.org/wiki/

YET%BA%A2%ES5%B1%B1%E6%96%87 %ES%8C%96%E7%8E %89 %E9%BE %99

2. R a0 75 [E A8 M T Painted Pottery Jar with Stork, Fish and Stone Axe Design https://baike .baidu.hk/item/
9%0E6%96%B0%ET7%9F%B3%ES %99 % A8%E6%99 %82 %E4%BB % A3%E9%B8%9B % E9%AD %9 A %ET%9F %B3%E6%96%
ATWES%9IC%96%ES %BD % A9%EI%99%B6%ET%BC%B8/10770433

3. T AR B4R Mg ZIEF Oracle Bone with Inscription of Invasion http://paper.people.com.cn/zgesb/html/2019-10/28/
content 1952905 .htm

4. DY 54 J7 B 4-Goat Square Zun

https://baike .baidu.com/item/

90ES5%95%86%ES %9B % 9B %ET%BE %8 A %E9 %9D %92 %E9 %93 %9C%E6%96%B9%ES %B0%8A/61769061

5. K K% Big Tile https:/news.ifeng.com/a/20150809/44382899 0.shtml

6. $E 4R E 4§ )£ B Bronze Rhino-shaped Zun (wine vessel) Inlaid with Gold and Silver Cloud Designs
https://www.wenweipo.com/a/202307/06/AP64aS5cd7be4b043f3863a0274 .html

7. BE4 SR ¥ Sterling Silver Sachet https:/www.sohu.com/a/226721136 687828

8. APk H M AU Sparrow and Apricot Tree Baluster Vase https://zhuanlan.zhihu.com/p/25071291

9. Bk I AhJE Peach Bloom Glazed Vase https://content-static.cctvnews.cctv.com/snow-book/index.html?

item id=3893184502696237742&t=1689487128944&toc style id=feeds default&share to=qqé&track id=dScdal8c-1b04-4{f0-9
b80-f89733¢cdbObf

10. Hrig4EHERE La Jeunesse https://news.pku.edu.cn/xwzh/530c86641dd04ed9990d54117802a4e7 .htm

NP4 EIE Textual Creation (3% Source : (BE Client / BB Team) / EREHHE) Primary Resources / 8B4} Secondary Resources)

TR / 88 No BEREEETY) ZEE Unnecessary
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I8 H&#$18 Project Details

/ FE58 Theme (55 Sou

EE & T Htets
Hqs%af he c i
e =

= G N

“Fabulous China-chic"

muhE{E%E Brand Personality (53278 & h2siE1£355] Any brand or style guide? EEE Colour / 572 Font / Z 5 Like or Dislike)

{EE 8 75 1) h 32 {k Convey the excellence of Chinese culture.

EEE it
Host of the competition
mmhE22Z Brand Reference (%E Sourcadw%@ﬁﬁ Brand Website / & B #% Product Catalogue)

1. A5 /INER ) o[B8 0 % TR0 B TS | The NMIC’s WeChat mini program online shop
2. https://world.taobao.com/dianpu/129602683 .htm

3. https://search.jd.com/Search?
keyword=%ES5%9C %8B %ES5%8D%9A %E8%A1%8D%E8%97%9D &enc=utf-8 & wq=%ES5%9C %8B %ES5%8D%9A

Y%E8%A1%8D%E8 %97 %9D & pvid=cb468c5¢74b74d76a8a4ff6273¢3955f
4. 13k} Basic Information of the NMC http://creative .org.hk/competition-treasures.html

B Scope of Project

TEE & Project Tone (e.g. &% Fresh / (8% Elegant / X7 Literally Youth / E# Children’s Delight / FRFE& 82 East meets West)

I 28 Theme

BIESE N Medium

2R AT Approach @ifal How?) (e.g. B2 Pattern / 5 Character / 483 Drawing / FfSE4E Era Style)

[##& Style

5%&t /5[] Design Direction (2 Texture / #1#1 Material / [El#& Style / 82 Colour / &[5 Shape / FiZHE Form)
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T8 3 94 Competitive Analysis
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2E Reference 1 (355 Source : (ke / LI Agent / BB Team) S HE48NE Brand Website / & & B $% Product Catalogue)

KRFETYEEAE)E British Museum online shop https://www.britishmuseumshoponline.org/
TN R 37 154 fE 48 5 The National Museum of Australia online shop https://shop.nma.gov.au/

£& Reference 2 (355 Source : (BE Client / {tI% Agent / B Team) EAE Style / B4 % Research)

B3 Type :
Image Logo
XE &
Copywriting Presentation
al BH O
Video Photos

Hfth Others :

{3 R Deliverables

B 5 BERXRE

CAD PPT

PR T IREXE
Follow up: L Follow up:
Construction Production
1RYEE A
Exploded = Prototype
View yp

1= Format :
Mp4 [ PDF J PNG [
InDesign [] Blueprints [] Word L[ Rhino

Hth Others :

BRE
Rendering

o BRI o

APP

L

Sample

BIVEEA T ASPR No restriction on the medium of creation.

JPEG J PS

L] Blender

A4, PDF & JPEG, f#{% Ji: 300 dpi, #% & A A% 10MB

FREE:
Typography

HEhRERE
Layout 0
Design

LEIE
Website

Al O

pPT [

A4, either PDF or JPEG, resolution: 300 dpi, file size less than 10MB

BEITEBANMG  BFEFSNRRER
Plea

lease adjust this document and il in the forr

n with additional paper if necessary
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BRI REEE Schedule Overview

1 [ Week 1 (eg. E#18 % Research / 5i&i®E Quick Sketching - 30 Secs Max.)

1.

. /N4y = Group sharing -

. 30 #E I E 30 Secs Quick Sketching -

SrHUE R B R FNAE 58 Group research and study -

BAA BT ~ FL BN ~ LR @ 1 BT 10 4SO B AT 28 S A1 2 i 1Y) R

The info of the NMC, content of the Competition, designated 10 NMC artefacts for the Competition, cultural &
creative products of NMC Art Workshop

B 10 S0 R AT 25 S o 4 0 5
Creative inspiration of the 10 NMC Artefacts and cultural & creative products of NMC Art Workshop

LB dE E I 10 14304 Designated 10 NMC Artefacts for the Competition
e b s WL 2 Organise the design brief

i

25 2 & Week 2 (e.0. E 2% % Idea Exploration)

1.

4. J 718 % Brainstorming -

0 3 N W

. /NHFETER Group discussion -

Ty 10 2R BT SCY A I 1 AVESERTBREE 1P R A T f# Select one of the 10 NMC Artefacts for further design

development and in-depth understanding

I 1 10 F SR R AT S A ot R SR B e 3R
History and design elements of the 10 NMC Artefacts and cultural & creative products of NMC Art Workshop
FE#% 55ROk 24 Randomly Partial Zoomed-in Sketching - 33 B¢ 1 4B 134 Select 1 NMC artefact

N SRR R Z At A By B2 BB Transform Partial Zoomed-in Sketching into Figurative Form
AIES %% Mood board Creation

fife € TA H 3£/ Confirm project tone

T ZE Organise the design brief

P 23644} Collation of all materials

2E 3 & Week 3 (e.g. E2Hif2 Idea Formation : [Bl{& Image / E& Product / &2 Idea)

1.

| B O ]

/N4 43 % Group sharing -

ARG ~ BOE R > B JE IR A SR TR R L

Explore design directions, set themes, and study the characteristics of similar design works.

B 4a W) 44 BB Sketching and drawing initial idea - £¢ 5 319 1 /4B 1# 24 From selected NMC artefact
S Emab i £ - 2370155 77 14 Discuss and confirm theme, approach and design direction

T E 48 VR S A) Confirm drawing medium

52 ETHEZE Complete the design brief

25 4 [& Week 4 (e.g. 55:1BI % Design Development ; BI{E : E75 Draft / JEE! Prototype / 4% Sample)

—_—

4. FEEHE ) FR Preliminary draft of design work

PP 23k Collation of all materials

F BB > WCHRAR B R 6 R

Conducting individual research to gather relevant materials and inspirations
TR AR ET I ZE Revisit the design brief

BETREBAXMG  NAFEBSNARES -

Please adjust this document and fillin the form with additional paper if necessary. 50f6
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BRI RIBEE Schedule Overview

25 5 [& Week 5 (eg. 48 / 3% Presentation / Adjustment : E# Draft / [BE! Prototype / #£1R Sample)

EBEBABBIEFE126355
GPO Box No. 12635,
General Post Office,
Central, Hong Kong

http://www.creative.org.hk

L [ B Fn @t % Discuss and provide feedback and suggestions
HR B R HEEL Revisit the design brief

4 B ET R i Drawing of design work

FLER AT A4 Sl B2 A% R Document the design and drawing process and results

[ O R S

25 6 [& Week 6 (e.g.1£1F / 7£F5 Revise / Finalisation : 232 Submission)

HR AT ZE Revisit the design brief

I 52 SRR Revise and finalise drawing

# P4 R} Collation of all materials

58 EEETE H 1 Complete Designer Statement

/N 43 = Group sharing - Experience, learning and growth in the design process

wn AW =

&fs& Comments

EIBX Team / fRIEA Agent / BF Client (48] Criteria: RA =58 « FAIERAIS « HEES « 180 RISISH0ER RIEREREZER - Corespondence to the theme,

originality and creativity, mastery of visual language, media and techniques, and the overall presentation of the work.)

{8 Remarks
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