Learning English through Popular Culture

Advertisements
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Learning Activity 1


Speaking


Logos and slogans

A
Speaking – Introduction

Where do we see adverts? Brainstorm ideas with your partner. How many ideas have you got? 
B
Speaking – Logos 

Your teacher will give you a card with some words on it. You need to draw a picture to make your partner say each word.

	Companies use a logo to make people remember their company easily so it needs to be simple. They usually use simple shapes and bold colours. Some companies use the letters of their name in their logo.




C
Speaking and Listening* – Products and brands
Your teacher wants to buy a new shirt and has been doing some online shopping. Listen to your teacher telling you how much the different shirts cost.
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	Price of a simple white shirt

Emporio Armani shirt = HK$_______

Giordano shirt = HK$_________

Thomas Pink shirt = HK$_______


	Questions

(1) Which is the most expensive shirt?

(2) Why? 
(a) materials used  



(b) advertising 



(c) designer’s skill 



(d) expensive = better



(e) other (what?) 


Are the quality of the product and the price connected in any way?

D
Speaking – Slogans 
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What phrases are used for these companies or products? 

Complete the phrases using words from the box on the right.
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What do you know about slogans?
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True or false? Correct the false sentences.

1. Slogans are often easy to remember.

2. They use long sentences with many words.

3. They always include the company or product’s name.

4. The wording of a slogan summarises the values, qualities or 
intentions of a company.


Learning Activity 2
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Grammar and Vocabulary


Features of advertising slogans

A
Grammar – What language do advertising slogans use?
Which advertising slogan do you like best? Why? Tell your partner.

	Get Rich quick 

(Kenco Really Rich coffee)*


Pure snacking. Pure snacktivity (KP Peanuts)

	*


	Your local family-run business in its 14th year trading under the same name*

(Rico Windows)
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( Here are some language features often 
used in slogans:

· rhyme (words that have the same sound)

· alliteration (words beginning with the same sound, esp. consonant sound)

· made-up words (often joining two other words into a new word)

· puns (using words to mean something different from usual)

· single words (one word only﻿)

· triplets (words or phrases repeated three times)



Look at the slogans below. Which of the language features in the box do they use?  Some examples may have more than one feature.

	Slogan (+ company or product)*
	Language feature

	1. New. Fast. Efficient.
(Air France)
	

	2. Britain’s Best Business Bank
(Allied Irish Bank)
	

	3. Chineasy 


(Amoy soy sauce)
	

	4. Brilliant cleaning starts with Finish. (Finish cleaning products)
	

	5. Because the Citi never sleeps.       (Citibank)
	

	6. Think.

(IBM computers)
	

	7. Grace… Space… Pace


(Jaguar cars)
	

	8. You’ll Wike it too. 

    

(Wike Farms cheese)
	

	9. Don’t just book it, Thomas Cook it. (Thomas Cook travel agents)
	

	10. Milk’s gotta lotta bottle.             (Milk)
	

	11. A newspaper, not a snoozepaper.                                      (Mail on Sunday)
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12. Don’t dream it. Drive it.                                                              (Jaguar cars)
	


B
Vocabulary – The top 20 advertising words

Below you can see the top 20 words used in advertising slogans* (not in order). Guess the five most popular words and circle them. Compare your choices with your partner’s. (Your teacher will show you the words in order of popularity after you finish.)
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Now write three sentences using at least three of the top 20 slogan words in each one. You may add a noun, preposition, article or conjunction if necessary, but remember: a slogan should be short and simple.  Here is an example using four of the top 20 words: 
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Now it’s your turn. Write slogans for the products in the boxes.

	1. A car


	2. Shoes


	3. A drink




C
Reading and Vocabulary – Tips for slogan writers

Read the tips about slogans below and put them in the correct box. One has already been done for you.
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	a) be memorable (easy to remember)
b) usually use the product / brand name
c) be negative
d) copy other people’s slogans
e) be simple
f) [image: image33.jpg]


make the reader say “oh yeah?” or “so what?”
	g) include a key benefit / advantage
h) be too difficult to understand
i) be believable
j) use difficult technical or formal words
k) give positive feelings about the brand
l) differentiate the brand (tell the customer why it is special)


Now, using what you have learnt about slogans read the following six examples* and decide if they are good or bad advertising slogans. Tell your group. What language features do they use?
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1.

2.

3.

4.

5.

6.
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D
Grammar – Imperatives in slogans

	( Slogans also use:
· Imperatives (giving instructions)
e.g. Just do it  [Nike]




Read the sentences and underline the examples of imperatives. Not every sentence has one so be careful. Remember to look at the verbs.
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a) Don’t buy anything else.

b) Come to our shop today!





c) We think we are the best.

d) Try our sandwiches first.

e) If you need shoes, we have the biggest choice.

What kind of language do the other sentences use?

*From the website of ADslogans Unlimited (http://www.adslogans.co.uk)

Commercials
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Learning Activity 1

Listening, Speaking and Reading


Analysing advertisements

A
Listening and Watching – An American TV commercial

Your homework assignment is to watch a commercial (your teacher will give you the website address). Answer the questions:
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Circle  the ad that you watched:    Pepsi              Levi’s


	1
	Are there any signs for the product?  What do we call these?

	2
	Is music used?  How?

	3
	Write some of the language used.  

Is there a phrase connected with the product?

	4
	Is dance or movement used?  How?

	5
	Are any of the key advertising words used?


B
Speaking – Information exchange

Now talk to someone from the other group and tell them your answers. 

Work together to fill in the information in the boxes below about both adverts:
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ADVERTISING

C
Speaking – Target markets

	( Images are very important in advertisements. You should also think about the target market – who is going to buy that product? What images would appeal to them?




Find four target markets and underline them:
	appleorangepearhousewivesbananapeach

bookmagazineteenagerswebmagpamphlet
chairstooltablemirrorbenchworkingwomen

rabbitchickenmonkeyretiredpeoplemouse



Here are some products / advertisement types: 

	Advertisement
	Picture
	Advertisement
	Picture

	1. mobile phone
	
	5. sweets
	

	2. digital camera
	
	6. a bank
	

	3. washing-up liquid
	
	7. diet drink
	

	4. a holiday company
	
	8. a local family restaurant
	


Which pictures would you choose to advertise the above products? Why?

[image: image42.wmf]a.  

       b.  

     c.  


 d.

  e.  


  f.  


  g.


   h.

Tell your partner about your choices and why you chose them.

	( Target markets are divided by:

- age (child / teen / young adult…)    
 - income (less wealthy / wealthier) 

- gender (male / female)                   
 - needs, interest, culture, history
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D
Reading* – Lines of appeal
a) Your teacher will give you some links to advertisements on the Internet. Your homework task is to watch the adverts and answer the questions below.

Which of the adverts use / show…

1.   comparison

2.   the support of someone else

3.   the product in an unusual way

4.   glamour 

5.  ways of improving our lives

6.  a problem-solution structure

7. reference to small or large    budgets?

	Set 1
	Advert A
	Advert B
	Advert C
	Advert D

	What is the advert selling?
	
	Maxi eyeshadow
	
	

	Which of the techniques listed above do these adverts use?




	Set 2
	Advert A
	Advert B
	Advert C
	Advert D
	Advert E

	What is the advert selling?
	
	
	
	
	Twizzlers candy

	Which of the techniques listed above do these adverts use?




	Set 3

	Advert A
	Advert B

	What is the advert selling?
	
	

	Which of the techniques listed above do these adverts use?




	Set 4
	Advert A
	Advert B
	Advert C

	What is the advert selling?
	Mobile phone
	
	

	Which of the techniques listed above do these adverts use?




	Set 5
	Advert A
	Advert B

	What is the advert selling?
	
	

	Which of the techniques listed above do these adverts use?




	Set 6
	Advert A
	Advert B

	What is the advert selling?
	
	Model toys

	Which of the techniques listed above do these adverts use?




	( To appeal to you means that something is interesting or attractive to you. Advertisers want their adverts to appeal to you so they use special techniques called ‘lines of appeal’ which make their adverts interesting or attractive. These are the ways advertisers try to communicate with you. They usually try to make connections with your desires or fears.


b) Match the ‘line of appeal’ with the description. Some examples have already been done for you.

	Line of appeal
	
	Description

	a. novelty
	5
	1. Some adverts just use the brand name and images without telling us about the product, because it is so well-known.

	b. celebrity appeal
	
	2. This means using factual information (numbers / statistics / graphs) to prove that it is a good product.

	c. peer pressure (need to be part of a group); ‘bandwagon’
	
	3. Using the idea that the product will make us more attractive to the opposite sex.

	d. brand appeal
	1
	4. This technique makes us feel that if we don’t have this product / do this activity, we will be left out of the group.

	e. credibility (giving evidence)
	
	5. Telling us that this is the new updated version, so it must be better and more improved than the old product.

	f. emotions / feelings
	
	6. This means that the product is shown to have amazing powers or it shows the product in unrealistic situations or doing things it may not really do.

	g. products doing amazing things (‘misleading vividness’)
	6
	7. Showing us how this product can make us look / behave differently.

	h. sex appeal
	
	8. Using a famous person to advertise the product makes us think that if that person uses it, it must be a good product.

	i. reinvent / improve / change yourself
	7
	9. Using positive connections between the product and good thoughts (happiness / love / family togetherness, etc.)

	j. hopes and dreams (‘social ladder appeal’)
	
	10. Making associations with rich / powerful people so that we feel owning the product will make us become like those rich / powerful people or have the same lifestyle as them.



c) Now read some descriptions of adverts and decide which ‘line of appeal’ they are using. Write the letter in the box. One has been done for you.


E
Listening – Lines of appeal

Listen to three radio commercials and fill in the table.

	Listening 1
	Commercial 1
	Commercial 2
	Commercial 3

	(a) What is the commercial selling?


	
	
	

	(b) Circle the line of appeal the commercial uses.


	· Novelty

· Celebrity appeal

· Emotions 

· Credibility 
	· Novelty

· Celebrity appeal

· Emotions 

· Credibility 
	· Novelty

· Celebrity appeal

· Emotions 

· Credibility 

	(c) Why did you choose that line of appeal? Did you hear any words or phrases that helped?


	
	
	


	Listening 2
	Advert 1
	Advert 2
	Advert 3

	(d) What’s the product name? How many times do they say it?

Write down the slogan you hear.
	
	
	

	(e) Write down an example of words with the same or similar sounds (alliteration or rhymes) that you hear.


	
	 
	 

	(f) How quick is the speaker’s voice? (circle one)

How does this make you feel? (e.g. excited / bored)


	· Very slow

· Average

· Fast


	· Very slow

· Average

· Fast


	· Very slow

· Average

· Fast






                  
Learning Activity 2


                   
Speaking, Reading and Writing

                   
Making advertisements and commercials

A
Speaking – What can you remember?
Think about what you have learnt about adverts and commercials and write the main features in the correct category below. One example has been done for you.

	Main features of an advert or commercial:

logo(slogan(photos(vocabulary (colour(
voice effect (grammar(brand name(music






	( These features of an advert are used together in order to give us a line of appeal, which is dependent on the target market.


B
Writing – Brainstorming ideas for an advert

You are going to brainstorm some ideas for an advert. Work in a group of three or four students. Your teacher will give you a card with a product and a target group, and some blank paper. Follow the steps on S67.

Suggested steps for creating an advertisement:
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	Step 1: Discuss the target group

The following questions might help...

· What does this group like doing in their free time?
· What are these people interested in?
· Who are their heroes?

· What do they dislike?
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	Step 2: Discuss the product
The following questions might help...

· How would you describe the product ? 
(taste / colours / appearance)

· Think of a special point that makes this product better than its competitors (e.g. it is the only fizzy drink that won’t make your teeth fall out)

· How expensive is your product?

· What is the name of your product?
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	Step 3: Design a logo 

Remember:

· It should be simple

· It should be memorable and recognisable

· It shouldn’t use too many different colours / shapes

· It should have a link to your product (e.g. if you are selling ice-cream, your logo probably wouldn’t have a picture of a car on it)
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	Step 4: Write a slogan

Try to:

· Use some of the top 20 words

· Use a language feature (rhyme / alliteration / imperative, etc.)

· Make it memorable
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	Step 5: Brainstorm the types of images you will use in your advert
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	Step 6: Start drawing a rough sketch plan of your ideas




C
Reading, Speaking and Pronunciation – Making a radio commercial
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Unfortunately someone has dropped coffee on this radio advert script and covered some words. Can you remember the missing words? Write them next to each coffee stain.

	Speaker 1:

      “98.2% of        (a)  _________ experience skin problems.         (b)  _______


of people’s pocket money is spent on         (c)   ______________ skin solutions.

   

      (d)  ______ of teens would rather stay        (e)  ____  _______ than go out 
when they have spots.

Doctor Lau Long is in the studio with us today. So doctor, what do you                                                                                                                                                                                


      (f)   _______________ ?”

Speaker 2 (Doctor):


“The       (g) ______ new          (h) _______ on the market is Zit-out spot cream. 
We tested it on Secondary 3 and Secondary 5 students.           (i)     ________

out of ten students had no more        (j)    _______ after a week of using Zit-out.


70% said they had more pocket money to spend on        (k)    _____________ .


Seven out of ten students reported an improved         (l) ________  ______ after 
using Zit-out.                                            

These results are         (m)  ___________ !”


Speaker 1: “Zit-out … So you don’t have to      (n)   _________ out!”





Now work with a partner to write your own radio advert script. It should be no longer than 30 seconds. Underline any words which you think need to be stressed and decide what kind of voice should be used to read it (e.g. fast and exciting, slow and romantic).


A radio commercial for (product name)

_________________________________________________ 

_________________________________________________

_________________________________________________

_________________________________________________

_________________________________________________

_________________________________________________

_________________________________________________

_________________________________________________

_________________________________________________ 

_________________________________________________

_________________________________________________

_________________________________________________

_________________________________________________

_________________________________________________

_________________________________________________

_________________________________________________

Practise saying it together, then record it.

                  
Learning Activity 3*


                   
Speaking, Vocabulary and Listening

                   
Selling products

	( As well as using advertising, companies spend a lot of time and money thinking about where / how people can buy their products. Shops are carefully designed to encourage us to spend our time and money in them.



A
Speaking – What’s your favourite shop?

(a) Ask your partner some questions about her / his favourite shop. Here are some ideas: 

	· Which is your favourite shop / shopping mall and why?

	· Describe your favourite shop – How big is it?

	· What colours do they use inside the shop?

	· Are there any special smells in the shop?

	· What do you see in the window displays?

	· Can you describe the design – modern or old-fashioned (‘retro’)?

	· What is the lighting like – dark or bright?

	· What can you hear?


(b) Look at these pictures and say which shop you would prefer to visit and why.



























B
Vocabulary – Elements of a shopping mall
Choose the three most important elements of a shopping mall for you:

size(temperature(building age(window displays(architectural design seats(merchandise(lighting(music(types of shops(refreshments(other?

Write your top three in the Student A box. Compare with your partner and write her / his answers in the Student B box. Explain and justify your choices and between you, choose a joint top three. 

	Student A:

1.

2. 

3. 

	Student B:

1.

2. 

3. 



 

	Our top three:

1.

2. 

3. 


C
Listening – A Hong Kong shopping mall

Listen to two shoppers talking about their favourite shopping mall and answer the questions.

	Speaker 1

	Has she been to the shopping mall before? 
	Yes / No

	Why did she come to the shopping mall?
	

	Does she know what the time is? 
	Yes / No

	Write down three reasons why she likes the shopping mall.
	

	
	

	
	

	What problem does she mention?
	


	Speaker 2

	Is he happy about going to the shopping mall? 
	Yes / No

	Has he been to this shopping mall before?
	Yes / No

	Does he like going into the shops with his girlfriend? 
	Yes / No

	Write down three reasons why he does / doesn’t like the shopping mall.
	

	
	

	
	

	How long has he been at the shopping mall today?
	


The six key points mentioned in the listening were:

· use of space
· time
· temperature
· modernity
· lighting 

· music
A popular pastime in Hong Kong is shopping. Before going on to the following questions, guess how many hours your partner spends at shopping malls a week. Were you right? Who spends the most time shopping? Do you think people spend too much time shopping?

Here are three questions about shopping malls:

1. Can you see any clocks? How does that make you feel?

2. Does it feel very crowded? Why / Why not?

3. What do you notice about the design of the mall?

Write three more questions you’d like to answer. 

4. 

5.

6.

Your homework assignment is to go to a shopping mall (a) with your parents, (b) one or two classmates or (c) a friend, and write down your answers to the six questions, along with any other interesting observations. You are going to report back in the next lesson about what you discovered.
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*From the website of ADslogans Unlimited (http://www.adslogans.co.uk)
















































































































































































































































































































































































www.hk.e-giordano.com 
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www.emporioarmani.com





www.thomaspink.com














a) McDonald’s _____________________





b) Motorola     _____________________





c) Adidas 	   _____________________





d) Nike	   _____________________





e) Hong Kong   _____________________








impossible





it





is





world 





city





I’m 





it





hello 





do








These are called slogans. Advertisers use them to help people remember a company or brand. An advertising slogan should be short and simple.
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*From the website of ADslogans Unlimited (http://www.adslogans.co.uk)








our





choice





people





first





world





only





your





quality





taste





new





most





you





great





we





more





like





Top 20 advertising words





better





don’t





good





best





More people like our chocolate





A good slogan SHOULD…


be simple (e)





A good slogan SHOULDN’T…








Tic Tac. Surely the best tactic.





To save and invest, talk to Natwest.





Take a look at us now





It doesn’t look like you can afford it





E-content solutions that power B2B e-commerce





Beanz meanz Heinz








Beanz meanz Heinz





�





Image





Words





Sound





dancing





rap music





you…








4. Some action toys (soldiers, etc.) driving across a desert shooting each other.





1. Three old ladies looking at their shiny new shopping trolleys are very surprised when they see the fourth 


one still uses a bag. 





2. Before (dirty and yellow) and after (shining white) pictures of teeth show us the effect of the toothpaste used.





3. Joey Yung singing in a 


KTV bar.





6. A happy family enjoying their dinner in a fast 


food restaurant.





7. A boy who has just used his new hair gel with a big group of girls following him along the street.





8. A doctor showing the results of a test for a skin cream – he tells us 95% of people 


saw a difference.





9. A computer salesman explaining the features and benefits of 


their latest PC.





5. A woman wearing a fur coat driving a Mercedes Benz.





10. Just one word written in a famous style on a red and white 


background.
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Which advert did you like best? Why? Tell your partner.
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Sound





 Words





logo





Image
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