Learning English through Workplace Communication


Supplementary Materials 1 

Prêt a Manger
Student A

Prêt a Manger (informally ‘Prêt’) is a (1) _____________________________ (where from?) sandwich retailer. The company was founded in London in (3) ___________________ (when?) by friends Sinclair Beecham and Julian Metcalfe, who met while studying (5) _________________________________________ (what?) at the Polytechnic of Central London, now the University of Westminster. The company’s marketing emphasises a passion for food, with all items made from (7) __________________________________________________ (what?) with a minimum of preservatives. 
All sandwiches at Prêt a Manger are made on the day of purchase (9)_______ ______________________________ (where?). Those left unsold at the end of the day are collected by (11) __________________________________ (who?) that provide food to the homeless. Sandwiches are packaged in cardboard rather than sealed plastic, to emphasise that they are fresh and cannot be kept overnight. The name is from the French phrase Prêt a Manger, meaning ‘ready to eat’.

In 2001, McDonald’s bought a (13) ___________________________________________________ (what?) non-controlling stake in the company. Prêt then expanded to New York with ten stores and Hong Kong with (15) ____________________ (how many?) stores.

Unlike other fast food outlets, Prêt a Manger is not a franchise. 85% of their trade is in London. It is still a private partnership, so its accounts are not yet open to the public.

Adapted from Wikipedia, the free encyclopedia: http://en.wikipedia.org/wiki/Pret_a_manger
Prêt a Manger
Student B

Prêt a Manger (informally ‘Prêt’) is a UK sandwich retailer. The company was founded in (2) ______________________________________ (where?) in 1986 by friends (4) _______________________________________________ (who?), who met while studying property law at the Polytechnic of Central London, now the (6) ______________________________________ (what?). The company’s marketing emphasises a passion for food, with all items made from natural ingredients with a minimum of preservatives. 

All sandwiches at Prêt a Manger are made (8) ___________________________ (when?) in a kitchen at each location. Those left unsold at the end of the day are collected by charities that provide food to the (10) _______________________________ (who?). Sandwiches are packaged in cardboard rather than sealed plastic, to emphasise that they are fresh and cannot be kept overnight. The name is from the French phrase Prêt a Manger, meaning ‘ready to eat’.

In (12) ____________________________ (when?), McDonald’s bought a 33% non-controlling stake in the company. Prêt then expanded to (14) __________________________________ (where?) with ten stores and Hong Kong with seven stores. 
Unlike other fast food outlets, Prêt a Manger is not a franchise. 85% of their trade is in (16) __________________________ (where?). It is still a private partnership, so its accounts are not yet open to the public.

Adapted from Wikipedia, the free encyclopedia: http://en.wikipedia.org/wiki/Pret_a_manger
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